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	[bookmark: _Toc238160248]Author Name
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	[bookmark: _Toc238160249]Date of Development
	20th August, 2026

	[bookmark: _Toc238160250]Course Title
	National Certificate in Content Creation

	[bookmark: _Toc238160251]Version
	1.0

	[bookmark: _Toc238160252]Training Objectives and Learning Outcomes





















	The National Certificate in Content Creator is designed to develop competent content creators who can independently research, plan, write, design, record, edit, publish, optimize, analyze and monetize digital content across websites, YouTube, Instagram, TikTok, Facebook, X, newsletters and other relevant platforms. The programme emphasizes audience research, niche selection, brand identity, digital copywriting, content strategy, WordPress publishing, SEO, analytics, social-media optimization, visual design, YouTube production, verification, digital ethics, account security, client management, freelancing and sustainable creator-career planning.

Learning Outcomes

On successful completion of the programme, trainees will be able to:

1. Develop the Creator Mindset
2. Conduct Market and Audience Research
3. Develop Brand Identity and Content Strategy
4. Perform Digital Copywriting and Series Planning
5. Manage and Publish Websites
6. Apply Search Engine Optimization (SEO)
7. Analyze Google Discover, News, and Analytics
8. Optimize Social Platforms and Algorithms
9. Manage Community, Collaborations, and Digital Safety
10. Design Visual Graphics and YouTube Content
11. Apply Digital Ethics, Verification, and Compliance
12. Perform Freelance, Monetization, and Career Planning

	[bookmark: _Toc238160253]Entry-level of trainees
	• F.A./F. Sc (Intermediate 12 years of education, Grade 12) pass; or
• Membership of a recognized National Press Club.

	[bookmark: _Toc238160254]Minimum Qualification of Teachers
	Qualification:
Bachelor's degree (minimum 16 years of education) in media studies, journalism, mass communication, digital media, marketing, communications, computer science, graphic design or a directly related discipline.

Experience:
Minimum 5 years of verifiable professional experience in content creation, digital marketing, media production, social media, web publishing or a directly related field.





[bookmark: _Toc238160255]Scheme of Studies
	S. # 
	Modules
	Theory
	Practical
	Total

	1.
	Develop the Creator Mindset
	05
	15
	20

	2.
	Conduct Market and Audience Research
	05
	15
	20

	3.
	Develop Brand Identity and Content Strategy
	05
	15
	20

	4.
	Perform Digital Copywriting and Series Planning
	05
	15
	20

	5.
	Manage and Publish Websites
	05
	15
	20

	6.
	Apply Search Engine Optimization (SEO)
	05
	15
	20

	7.
	Analyze Google Discover, News, and Analytics
	05
	15
	20

	8.
	Optimize Social Platforms and Algorithms
	05
	15
	20

	9.
	Manage Community, Collaborations, and Digital Safety
	05
	15
	20

	10.
	Design Visual Graphics and YouTube Content
	05
	15
	20

	11.
	Apply Digital Ethics, Verification, and Compliance
	05
	15
	20

	12.
	Perform Freelance, Monetization, and Career Planning
	05
	15
	20

	
	Total
	60
	180
	240

	[bookmark: _Toc238067321][bookmark: _Toc238160256]Course Execution Plan

	The total duration of the course: 3 months (12 Weeks)
Class hours: 4 hours per day 
Training days: 5 days per week
Weekly hours: 20 hours per week
Theory: 25%
Practical: 75%
Total contact hours: 240 hours

	[bookmark: _Toc238067322][bookmark: _Toc238160257]Employment Sectors and Career Pathways
	Graduates may pursue entry-level employment, freelance, contract and supervised self-employment opportunities in Pakistan and overseas, subject to employer requirements and applicable laws. Possible roles include Content Creator, Digital Content Producer, Social Media Content Creator, Content Writer, Copywriter, SEO Content Specialist, Social Media Executive, Community Manager, YouTube Content Producer, Website Content Manager, Digital Marketing Assistant, Visual Content Designer, Newsletter Creator, Content Strategist, Creator Partnerships Assistant and Freelance Content Producer. Employment sectors include digital-media agencies, advertising agencies, corporate communication teams, news and publishing organizations, e-commerce businesses, NGOs, educational institutions, startups, production houses, social-media studios and freelance/client-service markets.

	[bookmark: _Toc238067323][bookmark: _Toc238160258]Medium of Instruction
	Urdu/English/Any Native Language

	[bookmark: _Toc238067324][bookmark: _Toc238160259]No. of Students
	25

	[bookmark: _Toc238067325][bookmark: _Toc238160260]Learning Place
	Classroom / Lab

	
[bookmark: _Toc238067326][bookmark: _Toc238160261]Instructional Resources
	
1. Reference Books and Manuals 

	S. #
	Book Title
	Authors/ Institutional Author
	Download Link

	1
	The Beginner’s Guide to DaVinci Resolve 20
	Blackmagic Design
	https://www.blackmagicdesign.com/products/davinciresolve/training/

	2
	Adobe Photoshop User Guide
	Adobe
	https://helpx.adobe.com/photoshop/user-guide.html

	3
	Understanding Copyright and Related Rights
	World Intellectual Property Organization (WIPO)
	https://www.wipo.int/publications/en/details.jsp?id=4081

	4
	Social Media Marketing Certification Course
	HubSpot Academy
	https://academy.hubspot.com/courses/social-media

	5
	Google Skillshop – Google Ads & Google Analytics Training
	Google
	https://skillshop.withgoogle.com/

	6
	Prompting: Getting Started with Prompt Engineering
	OpenAI Academy
	https://academy.openai.com/public/clubs/work-users-ynjqu/resources/prompting

	7
	CapCut Tutorial for Beginners: A Simple Guide to Making Quality Content
	CapCut
	https://www.capcut.com/resource/capcut-tutorial-for-beginners




2. Reference Video Tutorials

	S. #
	Video Title
	Purpose
	Video Link

	1
	DaVinci Resolve Official Training Videos
	Video editing, sequencing, colour correction, audio and post-production for Module 4 and related production work.
	https://www.blackmagicdesign.com/products/davinciresolve/training/

	2
	Social Media Marketing Certification – Video Lessons
	Content strategy, social media publishing, community engagement, audience growth and measurement for Modules 2, 6, 7, 9 and 11.
	https://academy.hubspot.com/courses/social-media

	3
	OpenAI Academy – AI Foundations & Prompting
	Responsible AI use, prompting, reviewing AI outputs and practical AI-assisted workflows for Module 10.
	https://academy.openai.com/



3.Teaching Aids
· Digital Media Learning Modules & Guides
· Teacher & Student Worksheets
· Instructor Manuals & Workbooks
· Technical & Skills Videos
· Short Educational Clips,
· Chalk, Board, Marker and duster 
· LCD
· Multimedia 
4. Tools & Equipment
· All Digital Media tools as per list
5. Materials
· All Digital Media materials as per list
6. Practical Training Setup
· Materials and tools setup
· Safety Setup
7. Safety Equipment
· Eye & Face Protection
· Hard Hat / Safety Helmet
· Hand and foot Protection
· Respiratory Protection
· Body and Hearing Protection

8. Field Training / Tour
· PTV Headquarter / PTV News Centre, Islamabad — exposure to professional television production, newsroom operations, studio workflow, cameras, lighting, audio, editing and broadcasting. A recent university field visit to PTV News Centre was specifically organized for practical exposure to broadcasting and newsroom workflows. 
· National Incubation Centre, Islamabad, exposure to technology startups, digital entrepreneurship, innovation and emerging technology businesses.
· Digital marketing agencies, social-media agencies and professional content studios exposure to campaign planning, content production, analytics, client management and commercial digital-media workflows.

9. Assessment Tools
· Multiple Choice Questions (MCQs)
· Short Answer Questions
· Assignment / Worksheet
· Practical Task
· Portfolio or photographic evidence
· Oral questioning where literacy is limited



[bookmark: _Toc238067327][bookmark: _Toc238160262]Detail Of Course Contents
	Module Title
	Learning unit
	Learning Elements
	Practical Assessment

	1. [bookmark: _Toc238160263]Develop the Creator Mindset
	Day 1: 
Identify the Creator Economy and Its Opportunities
	• Define content creation and its role in the digital economy
• Compare journalism, traditional media and the creator economy
• Identify transferable journalism skills
• Recognize opportunities for Pakistani creators
	Assessment Task 
Map five journalism skills to five content-creation tasks and explain their value.

	2. 
	Day 2: 
Select a Niche and Unique Value Proposition
	• Define a broad beat and a focused niche
• Assess personal expertise, interests and audience needs
• Identify content gaps in the Pakistani market
• Test a niche before full commitment
	Assessment Task 
Select one niche and prepare a 150-word justification based on expertise, audience need and market gap.

	3. 
	Day 3: 
Define a Mission and Content Vision
	• Differentiate purpose from platform
• Draft a clear mission statement
• Set a long-term content vision
• Align content with professional values and boundaries
	Assessment Task 
Prepare a one-paragraph mission statement and a one-page content vision.

	4. 
	Day 4: 
Select Platforms for Specific Content Goals
	• Identify major content platforms and their roles
• Compare YouTube, Instagram, TikTok, Facebook and X
• Assess blogs and newsletters as owned media
• Match content formats to platform strengths
	Assessment Task 
Map three story ideas to suitable platforms and justify each choice.

	5. 
	Day 5: 
Apply Ethical Principles to Content Creation
	• Differentiate editorial independence from sponsored content
• Apply disclosure principles
• Avoid clickbait and misinformation
• Maintain accuracy under time pressure
• Recognize conflicts of interest
	Assessment Task 
Review a fictional brand partnership and prepare an ethical publication plan.

	6. [bookmark: _Toc238160264]Conduct Market and Audience Research

	Day 6: 
Set Measurable Content Growth Goals
	• Define short-term and long-term targets
• Select useful growth metrics
• Set realistic timelines for Pakistani audiences
• Review goals and adjust targets
	Assessment Task 
Prepare a six-month growth plan with three measurable goals.

	7. 
	Day 7: 
Research Audience Needs and Content Gaps
	• Define audience research methods
• Identify underserved topics
• Use Google Trends for Pakistan
• Study comments, surveys and direct questions
	Assessment Task 
Identify three rising Pakistani search topics and select one content opportunity.

	8. 
	Day 8: 
Build an Audience Persona
	• Define audience demographics and digital habits
• Assess Urdu, English and Roman Urdu preferences
• Match age groups with platform preferences
• Identify audience pain points and content needs
	Assessment Task 
Build one detailed audience persona for a selected Pakistani audience segment.

	9. 
	Day 9: 
Analyze Competitor Content and Channels
	• Identify direct and indirect competitors
• Compare posting frequency and content formats
• Assess engagement and audience comments
• Identify competitor strengths and weaknesses
	Assessment Task Compare three Pakistani creators or media outlets in a structured table.

	10. 
	Day 10:
Identify Trends and Validate Content Opportunities
	• Differentiate local, global, seasonal and event-based trends
• Apply responsible news-jacking
• Check search demand
• Test ideas through polls or community posts
• Decide when to reject weak ideas
	Assessment Task 
Select one current Pakistani trend and design a validation test before production.

	11. [bookmark: _Toc238160265]Develop Brand Identity and Content Strategy

	Day 11: 
Define a Content Brand Identity
	• Select a brand name, logo concept and tagline
• Define brand personality and tone
• Identify the target audience
• Differentiate the brand from competitors
	Assessment Task 
Prepare a one-page brand identity brief.

	12. 
	Day 12: 
Build a Content Pillar Strategy
	• Define content pillars
• Select three to five core themes
• Balance evergreen and timely topics
• Align pillars with audience needs
• Prevent content drift
	Assessment Task 
Define four content pillars and provide two content ideas under each.

	13. 
	Day 13: 
Create a Content Calendar
	• Plan weekly and monthly content
• Balance formats across the schedule
• Include Pakistani public holidays and national events
• Reserve space for breaking news and timely topics
	Assessment Task 
Build a four-week content calendar with at least one national-event topic.

	14. 
	Day 14: 
Develop a Consistent Brand Voice and Visual Identity
	• Select formal, conversational or satirical tone
• Choose brand colours and fonts
• Create reusable templates
• Maintain consistency across thumbnails and posts
• Prepare a brand style sheet
	Assessment Task 
Create a one-page brand style sheet with tone, three colours and font choices.

	15. 
	Day 15: 
Plan and Repurpose a Content Series
	• Differentiate episodic and standalone formats
• Structure a multi-part series
• Name and brand a series
• Set a release schedule
• Repurpose one story into video, text, graphic and audio formats
	Assessment Task 
Outline a five-part Pakistani content series and repurpose one article into a short video script, carousel outline and caption.

	16. [bookmark: _Toc238160266]Perform Digital Copywriting and Series Planning

	Day 16: 
Write for Digital Reading Habits
	• Identify scanning and reading behaviour
• Use short paragraphs and subheadings
• Place key information early
• Adapt copy for mobile screens
	Assessment Task 
Convert a print-style article into a scannable digital article.

	17. 
	Day 17: 
Write Persuasive Calls to Action
	• Differentiate features from benefits
• Write clear calls to action
• Use urgency without manipulation
• Test alternative wording
	Assessment Task 
Write three newsletter subscription calls to action and select the strongest version.

	18. 
	Day 18: 
Write Effective Newsletter Content
	• Create strong subject lines
• Structure a newsletter edition
• Balance original and curated content
• Use a clear personal sign-off
	Assessment Task 
Draft one newsletter edition with a subject line and three content sections.

	19. 
	Day 19: 
Write Product Descriptions and Sponsored Content
	• Describe products honestly
• Separate editorial content from advertising
• Apply sponsorship disclosure
• Maintain audience trust
	Assessment Task 
Write a 100-word sponsored post for a fictional Pakistani brand with a clear disclosure.

	20. 
	Day 20: 
Write and Edit Engagement-Focused Captions
	• Create a strong opening hook
• Use questions to invite comments
• Apply platform-appropriate hashtags
• Edit captions for clarity and conversion
	Assessment Task 
Write three captions for one Instagram post using question, statement and story hooks.

	21. [bookmark: _Toc238160267]Manage and Publish Websites

	Day 21: 
Set Up a WordPress Website
	• Explain WordPress functions
• Select a suitable domain name and hosting plan
• Install WordPress
• Select and configure a theme
	Assessment Task 
Create a basic WordPress site structure and document the setup steps.

	22. 
	Day 22: 
Structure a Website for Navigation and Readability
	• Create a homepage structure
• Set categories and menus
• Design for mobile readers
• Create About and Contact pages
• Use internal links
	Assessment Task 
Draw a site map with a homepage, three categories, About page and Contact page.

	23. 
	Day 23: 
Publish and Format a Professional Blog Post
	• Use headings and subheadings
• Control paragraph length
• Add images and alt text
• Insert internal and external links
• Proofread before publication
	Assessment Task 
Format and publish a 500-word article with one image, alt text and two internal links.

	24. 
	Day 24: 
Optimize Website Speed and Mobile Performance
	• site-speed factors
• Compress images
• Assess caching and hosting choices
• Test mobile responsiveness
• Check performance on 3G and 4G connections
	Assessment Task 
Test a website with a speed tool and propose three performance improvements.

	25. 
	Day 25: 
Secure a Website and Manage Backups
	• Select essential WordPress plugins
• Protect accounts and login access
• Set automatic backups
• Recognize signs of compromise
• Prepare a basic recovery procedure
	Assessment Task 
Select five essential plugins and prepare a website security and backup checklist.

	26. [bookmark: _Toc238160268]Apply Search Engine Optimization

	Day 26: 
Explain How Search Engines Rank Content
	• Define search engine optimization
• Explain crawling and indexing
• Identify major ranking factors
• Apply experience, expertise, authority and trust principles
	Assessment Task 
Interpret how trust and expertise affect a Pakistani health-content website.

	27. 
	Day 27: 
Conduct Keyword Research for Pakistani Audiences
	• Use keyword research tools
• Compare search volume and competition
• Assess Urdu, Roman Urdu and English search behaviour
• Identify long-tail keywords
	Assessment Task 
Identify five keywords for a Pakistan fuel-price topic, including one Roman Urdu phrase.

	28. 
	Day 28: 
Optimize On-Page SEO Elements
	• Write title tags and meta descriptions
• Structure header tags
• Optimize image alt text and file names
• Create clear URL slugs
	Assessment Task 
Prepare an SEO title, meta description and URL slug for a monsoon preparedness article.

	29. 
	Day 29: 
Build Ethical Backlinks and Domain Authority
	• Explain the role of backlinks
• Earn links through original reporting
• Use guest posts and collaboration appropriately
• Avoid spammy link practices
	Assessment Task 
List three legitimate backlink opportunities for a Pakistani content website.

	30. 
	Day 30: 
Track SEO Performance and Search Visibility
	• Use Google Search Console
• Submit a sitemap
• Monitor impressions and clicks
• Identify indexing errors
• Track keyword position changes
	Assessment Task 
Prepare a Search Console review checklist for a newly published article.

	31. [bookmark: _Toc238160269]Analyze Google Discover, News, and Analytics

	Day 31: 
Meet Google News Eligibility Requirements
	• Google News inclusion requirements
• Assess original and timely reporting
• Use accurate headlines
• Select suitable images
	Assessment Task 
List three requirements a content website should meet for Google News inclusion.

	32. 
	Day 32: 
Optimize Content for Google Discover
	• Google Discover
• Select high-quality images
• Create useful timely content
• Avoid manipulative headlines
	Assessment Task 
Improve one article concept for Discover without using sensational language.

	33. 
	Day 33: 
Read Website and Social Analytics
	• Identify traffic sources and referrals
• Interpret reach and impressions
• Calculate and interpret engagement rate
• Identify top-performing content
	Assessment Task Compare one blog post and one social post on the same topic using available metrics.

	34. 
	Day 34: 
Analyze to Improve Content Decisions
	• Connect metrics with content goals
• Identify successful formats
• Find weak content patterns
• Recommend evidence-based changes
	Assessment Task 
Review a sample analytics report and recommend three content changes.

	35. 
	Day 35: 
Prepare a Performance Report
	• Select relevant KPIs
• Summarize content results
• Compare targets with actual results
• Present recommendations clearly
	Assessment Task 
Prepare a one-page monthly content performance report with findings and recommendations.

	36. [bookmark: _Toc238160270]Optimize Social Platforms and Algorithms

	Day 36: 
Select Social Platforms for Content Goals
	• Compare platform strengths
• Assess Pakistani audience patterns
• Match formats with platform strengths
• Allocate resources realistically
	Assessment Task 
Select two suitable platforms for a chosen niche and justify the decision.

	37. 
	Day 37: 
Interpret Social Platform Algorithms
	• Identify engagement signals
• Assess watch time and completion rate
• Explain the role of consistency
• Adapt strategy to platform changes
	Assessment Task Compare three engagement signals for Instagram Reels and YouTube Shorts.

	38. 
	Day 38: 
Create a Social Media Content Calendar
	• Identify suitable posting times
• Balance Reels, carousels and Stories
• Batch content tasks
• Use scheduling tools
	Assessment Task 
Build a one-week schedule for two platforms with format, time and topic.

	39. 
	Day 39: 
Increase Engagement Through Community Actions
	• Respond to comments and messages
• Build shared-interest communities
• Handle negative feedback professionally
• Encourage user-generated content
	Assessment Task 
Draft professional replies to supportive, critical and abusive comments.

	40. 
	Day 40: 
Measure Social Growth and Adjust Strategy
	• Track reach, impressions and engagement
• Compare content formats
• Identify audience response patterns
• Adjust the publishing strategy
	Assessment Task 
Review a sample social dashboard and recommend five practical improvements.

	41. [bookmark: _Toc238160271]Manage Community, Collaborations, and Digital Safety

	Day 41: 
Manage Online Communities Professionally
	• Set community response standards
• Answer comments and messages
• Encourage constructive discussion
• Apply moderation rules
	Assessment Task 
Create a basic community-management response guide.

	42. 
	Day 42: 
Plan a Creator Collaboration
	• Identify suitable collaboration partners
• Define mutual value
• Select a joint content format
• Set deliverables and timelines
	Assessment Task Propose a collaboration with a Pakistani creator or outlet and define benefits for both sides.

	43. 
	Day 43: 
Handle Criticism and Online Harassment
	• Differentiate criticism from abuse
• Use blocking and reporting tools
• Protect personal information
• Create a support protocol
	Assessment Task 
Prepare a response protocol that states when to reply, block, report or seek support.

	44. 
	Day 44: 
Protect Digital Accounts and Creator Data
	• Use strong unique passwords
• Apply two-factor authentication
• Back up content files
• Protect client and audience data
	Assessment Task 
Audit a fictional creator account and prepare a digital-security checklist.

	45. 
	Day 45: 
Apply Safe and Responsible Production Practices
	• Set an ergonomic workspace
• safely of Electrical equipment 
• Manage screen time
• Protect devices and footage
• Recognize digital burnout
	Assessment Task 
Create a safe creator-workspace checklist and an emergency response plan.

	46. [bookmark: _Toc238160272]Design Visual Graphics and YouTube Content

	Day 46: 
Design Social Graphics with Canva
	• Use Canva templates
• Set a consistent brand kit
• Create social media graphics
• Export suitable platform formats
	Assessment Task 
Design a branded graphic that announces a new article.

	47. 
	Day 47: 
Create Effective YouTube Thumbnails
	• Use readable text overlays
• Apply colour contrast
• Select relevant visual elements
• Test alternative designs
• Avoid misleading thumbnails
	Assessment Task 
Design two thumbnails for one video and Interpret the principle tested in each.

	48. 
	Day 48: 
Set Up and Optimize a YouTube Channel
	• Create channel branding
• Write an effective About section
• Use relevant keywords
• Create playlists and a channel trailer
• Review eligibility requirements
	Assessment Task 
Prepare a complete About section and keyword set for a new channel.

	49. 
	Day 49: 
Organize YouTube Content and Playlists
	• Create logical playlists
• Use consistent video titles
• Apply end screens and cards
• Build a channel content structure
	Assessment Task Organize ten sample video titles into three relevant playlists.

	50. 
	Day 50: 
Apply Copyright Rules to Visual Content
	• Differentiate original, licensed and unlicensed visuals
• Explain basic copyright and fair-use concepts
• Use licensed stock resources
• Credit photographers and sources
	Assessment Task 
Assess a public Facebook image and identify the permissions and attribution checks required before use.

	51. [bookmark: _Toc238160273]Apply Digital Ethics, Verification, and Compliance

	Day 51: 
Interpret Content Performance Analytics Ethically
	• Use analytics without misleading interpretation
• Compare reach, impressions and engagement
• Identify strong and weak content
• Use data to guide future decisions
	Assessment Task Compare two content formats and provide a data-based recommendation.

	52. 
	Day 52: 
Detect Misinformation and Manipulated Media
	• Recognize fabricated and out-of-context content
• Identify signs of AI-generated images and deepfakes
• Cross-check viral WhatsApp and social claims
• Use reverse image search and verification tools
	Assessment Task Examine a fictional viral claim and document the verification steps.

	53. 
	Day 53: 
Verify Sources and Claims Before Publication
	• Check claims from influencers and brands
• Verify official documents and statements
• Cross-check multiple sources
• Correct published errors transparently
	Assessment Task 
Verify a fictional company press release and prepare a publication decision.

	54. 
	Day 54: 
Apply Pakistan Digital Media Laws
	• Review PECA 2016 at an introductory level
• Recognize privacy and defamation risks
• Apply copyright principles
• Follow responsible social media publication practices
	Assessment Task 
Rewrite a fictional unsupported allegation about a private person into a safer, evidence-based post.

	55. 
	Day 55: 
Apply Occupational, Environmental, and Digital Safety
	• Use ergonomic practices
• Handle electrical and studio equipment safely
• Protect accounts and files
• Manage e-waste responsibly
• Prepare for equipment emergencies
	Assessment Task 
Create a combined workplace, environmental and digital-safety checklist.

	56. [bookmark: _Toc238160274]Perform Freelance, Monetization, and Career Planning

	Day 56: 
Build a Professional Content Portfolio
	• Select strong work samples
• Organize an online portfolio
• Show range and results
• Write concise project descriptions
• Update the portfolio regularly
	Assessment Task 
Select five portfolio pieces and write a one-line description for each.

	
	Day 57: 
Pitch Content Services to Brands and Clients
	• Research a prospective client
• Structure a professional pitch
• Present audience and value
• Define deliverables
• Follow up professionally
	Assessment Task
Write a pitch email for a fictional Pakistani brand collaboration.

	
	Day 58: 
Set Freelance Rates and Review Contracts
	• Estimate rates from effort and reach
• Define scope and deliverables
• Negotiate payment terms
• Read basic content contracts
• Recognize common contract risks
	Assessment Task Calculate a sample sponsored-post rate and explain the pricing logic.

	
	Day 59: 
Select Monetization Models and Manage Freelance Administration
	• Compare advertising, affiliate marketing and sponsorships
• Assess subscriptions and memberships
• Match monetization to niche and audience size
• Understand basic invoicing and income records in Pakistan
	Assessment Task 
Select two suitable monetization models and prepare a simple income-and-expense record.

	
	Day 60: 
Build a Long-Term Creator Career Plan
	• Review one year of growth and learning
• Set measurable twelve-month goals
• Build a professional network
• Plan partnerships
• Manage motivation and workload sustainably
	Assessment Task 
Prepare a one-page twelve-month career plan with three measurable goals and one risk-management action.


[bookmark: _Toc238067340][bookmark: _Toc238160275]International Curriculum Benchmarking
The following international qualifications and skills frameworks were reviewed as benchmarks for the National Certificate in Digital Media. The comparison focuses on areas common to the curriculum, including digital content creation, photography and video, audio, publishing and platforms, digital marketing, audience engagement, ethics and intellectual property, AI/emerging technologies, and professional practice.
	Sr. No.
	International Course / Standard
	Country / Region
	Common Areas of the Course
	Website Link / Source

	1.
	New Zealand Diploma in Content Creation (Level 5)
	New Zealand
	Audience-focused content creation and production; multi-platform distribution; creative and technical processes; professional practice; business practices; independent and collaborative media work.
	Official Source / Direct Link

	2.
	Certificate IV in Screen and Media (CUA41220) – Content Creation and Production / Film and Video Production
	Australia
	Screen and media production; content creation; video production; technical production skills; creative practice; teamwork and workplace production.
	Official Source / Direct Link

	3.
	Diploma of Digital Media Technologies (ICT50915)
	Australia
	Digital-media technologies; design and development; online and interactive media; software and digital tools; mobile devices; emerging digital-media technologies; independent/team-based work.
	Official Source / Direct Link

	4.
	Pearson BTEC International Level 3 in Marketing
	International / United Kingdom
	Digital marketing; campaign planning; customer/audience communication; branding; social networks; websites; SEO; online advertising; text, image, video and audio content; legal and ethical considerations.
	Official Source / Direct Link

	5.
	Pearson BTEC Level 3 Digital Marketing Business Principles
	United Kingdom
	Marketing and digital-marketing principles; technical digital knowledge; coding awareness; campaign and customer communication; employability and workplace-oriented digital-marketing practice.
	Official Source / Direct Link

	6.
	Skills Framework for Media (2024)
	Singapore
	Digital content and platforms; media production; digital marketing; media law; emerging technologies; generative AI; virtual production; workforce skills and professional development.
	Official Source / Direct Link

	7.
	Skills Future / IMDA – AI Capabilities for Media Professionals
	Singapore
	Generative AI for writing and storytelling; visual communication; content creation; audio production; AI-assisted media workflows and industry-relevant application of emerging technologies.
	Official Source / Direct Link


Benchmarking Note: The international references show strong convergence around multi-platform content production, video and visual media, digital marketing and audience engagement, professional/ethical practice, and increasingly AI-enabled media workflows. The National Certificate in Digital Media reflects these areas while retaining a practical, task-based vocational structure.
[bookmark: _Toc238160276]Pakistan Regulatory and Environmental Compliance Awareness
The following awareness areas help trainees understand key Pakistani legal, ethical, workplace, digital-security and environmental considerations relevant to websites, social media, branded content, AI-assisted production and freelance work.
	Sr. No.
	Regulatory / Compliance Area
	Key Awareness
	Relevance to Digital Media Trade
	Reference / Source

	1.
	Electronic Media Regulation – PEMRA
	Awareness of the PEMRA Ordinance, Rules, Code of Conduct and applicable regulations governing licensed broadcast/electronic media in Pakistan.
	Contant Creator professionals working with broadcast or electronic-media organizations should understand that video, audio and published material may fall within the organization's PEMRA obligations, editorial controls and applicable codes of conduct.
	Official Source / Direct Link

	2.
	Online / Electronic Content – PECA 2016 (as amended)
	Awareness of Pakistan's electronic-crimes framework, including unlawful online conduct/content and the legal consequences of misuse of electronic systems or digital material.
	Relevant to creators, editors, social-media managers and digital marketers who record, store, alter or publish material online. Trainees should avoid unlawful access, impersonation, harassment, manipulation or dissemination of unlawful digital content.
	Official Source / Direct Link

	3.
	Copyright & Intellectual Property
	Use photographs, footage, music, graphics and other creative works only with appropriate ownership, permission, license or lawful authorization; maintain attribution where required.
	Contant Creator professionals both create and use protected material such as photographs, videos, graphics, writing, music and designs. Ownership, licensing, attribution, client usage and transfer of rights should be clarified before publication or delivery.
	Official Source / Direct Link

	4.
	Privacy, Consent & Responsible Recording
	Respect privacy, dignity, confidentiality and organizational consent procedures, particularly when recording identifiable individuals, private locations, children or sensitive situations.
	Creators should respect privacy, dignity, confidentiality and consent when capturing or publishing identifiable people, private information, children, interviews, testimonials or sensitive situations across digital platforms.
	Official Source / Direct Link

	5.
	Location / Property Permission
	Obtain authorization required by the owner, organizer, institution or competent authority before filming in restricted, controlled, private or specially regulated locations.
	Photography, video production, livestreaming and content creation at private, institutional, event or restricted locations may require permission. Digital media teams should confirm authorization and comply with security and location-specific rules.
	Official Source / Direct Link

	6.
	Workplace & Production Safety
	Maintain safe equipment setup, cable management, electrical safety, stable tripods/light stands, appropriate ergonomics and compliance with workplace safety procedures.
	Contant Creator work may involve cameras, lights, computers, electrical equipment, cables, long screen use and field production. Safe setup, electrical practices, ergonomics and equipment handling protect workers, subjects and the public.
	Official Source / Direct Link

	7.
	Pakistan Environmental Protection Act, 1997
	General awareness of Pakistan's environmental protection framework, pollution prevention and the role of environmental authorities; provincial environmental requirements may also apply.
	Contant Creator campaigns and productions should follow environmentally responsible practices during field shoots, events and office operations, avoiding unnecessary pollution, waste or environmental disturbance.
	Official Source / Direct Link

	8.
	National Environmental Quality Standards (NEQS)
	Awareness that Pakistan maintains environmental quality standards covering areas including ambient air, drinking water, noise, motor-vehicle exhaust and industrial/municipal emissions or effluents.
	Relevant to location production and events were generators, vehicles, speakers, lighting or other production activities may create noise, emissions or environmental disturbance. Teams should minimize avoidable impact and follow applicable site requirements.
	Official Source / Direct Link

	9.
	Waste, Batteries & Electronic Equipment
	Use responsible practices for storage, reuse and disposal of batteries, damaged electronics, packaging and other production waste; comply with organizational and applicable local disposal requirements.
	Contant Creator operations use batteries, computers, cameras, storage devices, cables and electronic accessories. Responsible reuse, storage and disposal of damaged electronics and batteries support safer and more sustainable practice.
	Official Source / Direct Link

	10.
	Environmental Impact / Sensitive Locations
	Follow environmental approvals, site restrictions and instructions when working at projects or locations subject to environmental management, IEE/EIA or other environmental controls.
	Creators documenting development projects, industrial facilities, tourism areas or environmentally sensitive locations should follow access restrictions, environmental instructions and any site-specific approval or safety requirements.
	Official Source / Direct Link

	11.
	Ethical Journalism & Accuracy
	Maintain accuracy, fairness, context and responsible representation; do not deliberately stage, distort or misleadingly edit journalistic material.
	Contant Creator professionals should maintain accuracy, fairness, context and responsible representation. Images, captions, edits, thumbnails, AI-generated material and video sequencing should not deliberately mislead audiences or distort factual content.
	Official Source / Direct Link

	12.
	Professional / Client Compliance Records
	Keep written briefs, approvals, permissions, licenses, releases, client instructions and relevant production records so that compliance decisions can be demonstrated.
	Freelancers, agencies and digital media employees should retain briefs, client approvals, licenses, releases, account-access records, invoices and publication permissions. Written evidence protects both clients and service providers regarding scope, payment, rights and compliance.
	Official Source / Direct Link


Note: This is an awareness checklist rather than legal advice. Requirements can vary by assignment, province, location, employer, broadcaster, platform and type of production. Trainees should follow current official requirements and obtain necessary permissions before undertaking regulated or sensitive work.
.

[bookmark: _Toc238067342][bookmark: _Toc238160277]International Labour Standards, Worker Rights and Regulatory Awareness
The Content Creator Curriculum includes labour-law and worker-rights awareness to prepare trainees for safe, lawful, ethical and professional employment in local and international markets. This section supports the existing curriculum areas of workplace policies, occupational safety, employability skills, quality documentation and environmental protection. 
The labour-law awareness component is aligned with the International Labour Organization’s Fundamental Principles and Rights at Work, including freedom of association and collective bargaining, elimination of forced labour, abolition of child labour, elimination of discrimination, and the right to a safe and healthy working environment. The ILO Declaration was adopted in 1998 and amended in 2022 to include occupational safety and health as a fundamental principle and right at work. 
This section also introduces trainees to Content Creator specific safety duties, written employment conditions, fair recruitment, working hours, wage protection, overtime awareness, grievance reporting, respectful workplace behavior, heat-stress protection, migrant-worker rights and destination-country employment requirements. It is included as an awareness component and does not replace national labour laws, employer induction, visa rules, work-permit requirements, trade licensing, building codes or legal advice.
The following international journalism, storytelling and multimedia-production courses and skills frameworks were reviewed as benchmarks for the National Certificate in Contant creator. The comparison focuses on areas common to the curriculum, including story development, interviewing, verification, multimedia production and ethics.
This section provides worker-rights and labour-law awareness relevant to employment, freelance and emerging forms of work in digital content creation and media production. The awareness component supports safe, lawful, ethical and professional work in local and international digital-media environments.
	[bookmark: _Hlk238159076]S.#
	Regulatory / Compliance Area
	Key Awareness
	Relevance to Media Storytelling
	Reference / Source

	1.
	Online / Electronic Content – PECA 2016 (as amended)
	Awareness of Pakistan's electronic-crimes framework and unlawful online conduct.
	Relevant to creators who publish, store, alter or distribute digital material.
	pakistancode.gov.pk

	2.
	Copyright Ordinance, 1962 and applicable copyright framework
	Use original, licensed or permission-based text, images, music, video, fonts and graphics.
	Protects creators and clients from unauthorized copying and infringement.
	pakistancode.gov.pk

	3.
	Personal Data and Privacy Awareness
	Obtain appropriate permission before collecting, publishing or sharing personal information.
	Relevant to audience forms, client databases, mailing lists and interviews.
	Official applicable guidance

	4.
	Consumer Protection and Advertising Awareness
	Avoid deceptive claims, hidden sponsorships and misleading product statements.
	Relevant to sponsored posts, affiliate content and brand campaigns.
	Relevant provincial / federal authority

	5.
	Electronic Media / PEMRA Awareness
	Understand that broadcast/electronic media work may carry additional organizational and regulatory requirements.
	Relevant when content is produced for licensed broadcast/electronic media organizations.
	pemra.gov.pk

	6.
	Defamation and Reputation Risk
	Verify factual allegations and distinguish fact from opinion.
	Relevant to reviews, commentary, influencer claims and public-interest content.
	Applicable Pakistani law

	7.
	Cybersecurity and Account Protection
	Use strong passwords, two-factor authentication and controlled access.
	Relevant to CMS, social accounts, analytics and client platforms.
	Official platform security guidance

	8.
	AI-Generated and Synthetic Media
	Label or disclose material where appropriate and independently verify factual claims.
	Relevant to AI-assisted scripts, images, audio and video.
	Platform policies / responsible-AI guidance

	9.
	Occupational and Electrical Safety
	Use safe electrical connections, lighting, cables, furniture and computer setups.
	Relevant to studios, labs and home creator workspaces.
	Applicable workplace safety guidance

	10.
	Environmental and E-Waste Awareness
	Store, reuse and dispose of batteries, electronics and packaging responsibly.
	Relevant to cameras, computers, storage devices and accessories.
	environment.gov.pk

	11.
	Professional / Client Compliance Records
	Keep briefs, approvals, licences, releases, invoices and publication permissions.
	Protects both creators and clients in freelance work.
	Client agreement / organizational policy

	12.
	Ethical Content and Platform Standards
	Maintain accuracy, fairness, transparency and responsible representation.
	Relevant across websites, social platforms, video and sponsored content.
	Platform policies / organizational ethics policy

	13.
	Disclosure of Sponsored Content
	Clearly identify paid partnerships, affiliate relationships and material conflicts of interest.
	Protects audience trust and supports transparent advertising practice.
	Platform and advertising guidance


It is an awareness component and does not replace national labour law, employer induction, visa/work-permit requirements, platform policies or legal advice.
[bookmark: _Toc238067343][bookmark: _Toc238160278]International Labour Law and Worker Rights Alignment
The following international labour standards and frameworks provide awareness of fundamental worker rights and decent-work principles relevant to employment and emerging forms of work in the Content Creator sector. The alignment covers employees, production teams and, where relevant, non-standard and platform-mediated working arrangements. Application of individual ILO Conventions depends on national ratification and domestic law.
	S. #
	International Labor Law / Standard / Framework
	Key Worker Rights and Labor-Law Awareness
	Relevance to Media Storytelling
	Reference Website Link

	1.
	ILO Fundamental Principles and Rights at Work
	Freedom from forced and child labour, non-discrimination, freedom of association and safe work.
	Provides a worker-rights baseline for content creators, media workers and freelancers.
	ilo.org

	2.
	ILO Occupational Safety and Health
	Safe and healthy working environments and risk prevention.
	Relevant to studios, field shoots, computer work and production equipment.
	ilo.org

	3.
	ILO Working Time and Work Organization
	Reasonable working hours, rest and work organization.
	Relevant to demanding publishing schedules, campaigns and live content.
	ilo.org

	4.
	ILO Employment Relationship Principles
	Awareness of written terms, role clarity and employment conditions.
	Useful for content staff and contract workers.
	ilo.org

	5.
	Freedom of Association and Collective Bargaining
	Workers may organize and participate in professional associations subject to applicable law.
	Relevant to media, digital and creative professionals.
	ilo.org

	6.
	Non-Discrimination at Work
	Equal treatment and protection against discriminatory employment practices.
	Relevant to recruitment, contracts and workplace conduct.
	ilo.org

	7.
	Protection Against Harassment and Violence
	Workers should have safe and respectful workplaces.
	Relevant to studios, agencies, field assignments and online work.
	ilo.org

	8.
	Fair Pay and Contract Transparency
	Understand pay, scope, payment dates and contractual obligations.
	Essential for freelance creators and client-service providers.
	ilo.org

	9.
	Social Protection Awareness
	Understand applicable social-protection and employment benefits where relevant.
	Useful for salaried and contract work.
	ilo.org

	10.
	Worker Voice and Complaint Mechanisms
	Know how to raise workplace complaints through appropriate channels.
	Relevant to employers, agencies and production teams.
	ilo.org

	11.
	Digital Work and Emerging Employment
	Apply worker-rights principles to remote, freelance and platform-based work.
	Relevant to creators working through digital platforms and clients.
	ilo.org



Important: This document is for labour-law awareness and overseas-employment preparation, not legal advice. Requirements differ by country and may change. Trainees should verify current requirements with the relevant embassy, labour authority or official employment authority before accepting overseas work.
[bookmark: _Toc238067344][bookmark: _Toc238160279]Gulf and European Labour Law Awareness for Overseas Employment
The following awareness table helps Content creator trainees to understand major labour-law and worker-rights issues that may arise when accepting overseas employment in Gulf countries or Europe. It focuses on written employment terms, working time and rest, wages, recruitment and migration status, occupational safety, non-discrimination, complaint routes, termination, social protection and other protections relevant to migrant and overseas workers. Actual rights depend on the destination country, visa/employment status, occupation, employer and current national law.
	S. #
	Gulf / European Labor Law / Standard / Framework
	Key Worker Rights and Labor-Law Awareness
	Relevance to Media Storytelling
	Reference Website Link

	1.
	Gulf Region – Migrant Worker Frameworks
	Verify legal employer, written contract, role, pay, working conditions and recruitment route.
	Relevant to Pakistani creators accepting overseas content, media or agency assignments.
	ilo.org/regions-and-countries/arab-states

	2.
	United Arab Emirates
	Confirm work/residence authorization, contract terms and any media/filming permits.
	Relevant to commercial content and agency work.
	u.ae

	3.
	Saudi Arabia
	Confirm employment authorization and any required media/filming permissions.
	Relevant to branded, tourism and commercial production.
	my.gov.sa

	4.
	Qatar
	Verify contract, work authorization and any electronic-media or filming requirements.
	Relevant to events, agencies and digital productions.
	gco.gov.qa

	5.
	Bahrain and Kuwait
	Verify work authorization, contract registration and relevant labour-market requirements.
	Relevant to short-term production and freelance assignments.
	lmra.gov.bh | e.gov.kw

	6.
	European Union – Working Conditions
	Understand written employment terms, working time, rest and leave rights applicable to the engagement.
	Relevant to EU-based employers and production companies.
	employment-social-affairs.ec.europa.eu

	7.
	EU Transparent and Predictable Working Conditions
	Expect written information about essential terms such as duties, pay and working conditions.
	Useful for creators engaged by EU agencies or companies.
	employment-social-affairs.ec.europa.eu

	8.
	United Kingdom – Creative Professional Rules
	Verify the correct visa/permission route for paid creative or media work.
	Relevant to short-term productions and longer engagements.
	gov.uk

	9.
	Germany – Qualification Recognition Awareness
	Check whether formal recognition is required for the specific role; general digital-media roles may differ.
	Relevant to longer-term employment applications.
	anerkennung-in-deutschland.de

	10.
	Australia / Canada
	Verify work authorization and any drone or specialist production licensing requirements.
	Relevant to overseas content production and aerial media work.
	immi.homeaffairs.gov.au | canada.ca


Important Awareness Note: This document is for curriculum and overseas-employment awareness, not legal advice. A Content Creation qualification does not by itself authorize a person to work, film, operate a drone or hold media credentials in another country.
[bookmark: _Toc238067345][bookmark: _Toc238160280]International Licensing and Certification Awareness
Content Creator is generally not a single universally licensed occupation. However, overseas employment, professional filming, media production, drone/aerial photography, restricted-location access and some business activities may require country-specific work authorization, permits, registrations, certifications or site approvals. The following ten-country awareness table helps trainees distinguish general occupational competence from activity-specific legal authorization.
	S.#
	Country / Region
	Licensing / Certification / Site-Access Awareness
	Relevance to Media Storyteller Trainees
	Reference Website Link

	1.
	United Arab Emirates
	Work/residence authorization and filming permissions may apply.
	Verify before commercial or location-based production.
	u.ae | uaemc.gov.ae

	2.
	Saudi Arabia
	Media/filming permits may apply to commercial, tourism and other productions.
	Confirm permits before production.
	gmedia.gov.sa | my.gov.sa

	3.
	Qatar
	Electronic-media licensing or filming permits may apply depending on assignment.
	Verify project-specific requirements.
	moc.gov.qa

	4.
	Oman
	Filming and aerial-photography permissions may be required.
	Relevant to commercial shoots and drone content.
	gov.om

	5.
	Kuwait
	Production/business licensing may apply to sustained commercial work.
	Verify the legal business/production route.
	e.gov.kw

	6.
	Bahrain
	Work authorization and media permissions may apply.
	Verify labour and information-authority requirements.
	lmra.gov.bh | mia.gov.bh

	7.
	United Kingdom
	Appropriate work/creative-visit permission depends on assignment.
	Verify before paid media work.
	gov.uk

	8.
	Germany
	Some roles may require qualification recognition; site access may require permission.
	Check role-specific requirements.
	anerkennung-in-deutschland.de

	9.
	Australia
	Employment authorization plus drone registration/licensing may apply.
	Verify visa and aviation rules.
	immi.homeaffairs.gov.au | casa.gov.au

	10.
	Canada
	Work permit and commercial drone certification/permission may apply.
	Verify before employment or aerial work.
	canada.ca | tc.canada.ca


Important Awareness Note: This document is for curriculum and overseas-employment awareness, not legal advice. A Content Creator qualification or certificate does not by itself authorize a person to work, film or hold press credentials in another country. Trainees should verify current requirements with the relevant embassy, media regulator or civil aviation authority before undertaking overseas or specialized assignments.
[bookmark: _Toc238067346][bookmark: _Toc238160281]Employment, Freelance & Client-Service Provider Rights Checklist for Digital Media Trainees
This checklist is included to help Digital Media trainees protect their professional, financial and creative rights before accepting employment, freelance work, agency assignments or direct client projects. It guides trainees to verify the identity of the employer or client, scope of work, deliverables, timelines, payment and revision terms, intellectual-property and portfolio rights, confidentiality, account access, licensed assets, cancellation terms, professional conduct, dispute resolution and documentary evidence. For employment, trainees should also verify working conditions and applicable employment terms. The purpose is to reduce misunderstandings, non-payment, scope creep, misuse of creative work, unsafe account practices and avoidable disputes while encouraging lawful, transparent and professional digital-media practice.
	S.#
	Checklist Item
	Required Information to Verify
	Evidence / Document to Check

	1
	Employer / client identity
	Verify legal name, contact details and commissioning authority.
	Written offer, company profile, official email or signed agreement.

	2
	Role and scope of work
	Confirm platforms, tasks, inclusions and exclusions.
	Job description, proposal or service agreement.

	3
	Deliverables and quality standard
	Confirm number, format, length, platform and approval criteria.
	Approved brief, deliverables list or style guide.

	4
	Timeline and responsibilities
	Confirm start date, deadlines, review dates and responsibilities.
	Schedule, content calendar or contract.

	5
	Payment and currency
	Confirm rate, currency, payment date, deposit and late-payment terms.
	Contract, invoice terms or written confirmation.

	6
	Revisions and approvals
	Define number of revisions and approval process.
	Revision clause, brief or email confirmation.

	7
	Ownership and usage rights
	Confirm copyright ownership, licences, platform use and duration.
	Rights clause, licence or assignment agreement.

	8
	Confidentiality and NDA
	Identify confidential information and permitted disclosures.
	NDA or confidentiality clause.

	9
	Portfolio and credit rights
	Confirm whether work may appear in portfolio and whether credit is permitted.
	Portfolio clause, permission or written approval.

	10
	Source files and raw material
	Confirm whether raw footage, project files and notes are included.
	Handover checklist or contract clause.

	11
	Licensed and third-party assets
	Verify music, stock, fonts, images and AI-assisted assets.
	Licence receipts, subscriptions or permission records.

	12
	Data protection and account access
	Define access level, data handling and account removal.
	Access record, CMS invitation and handover record.

	13
	Professional conduct and lawful content
	Confirm process for deceptive, defamatory, discriminatory or unlawful requests.
	Code of conduct, policy or written escalation record.

	14
	Dispute and complaint route
	Confirm complaint, escalation and evidence-retention process.
	Contract clause, HR/client contact or platform record.

	15
	Cancellation and termination
	Confirm notice period, kill fee, handover and payment for completed work.
	Termination clause or written agreement.


[bookmark: _Toc238067347]


[bookmark: _Toc238160282]List Of Machinery, Tools and Equipment
 For the Class of 25 Students (3-Month Course)
	 S. #
	Name of Items
	Specifications
	Unit

	1.
	Computer / Laptop Workstations
	Minimum Core i5 / Ryzen 5, 16 GB RAM, SSD, webcam and editing/design software.
	25

	2.
	Smartphones for Mobile Content
	Android/iOS device with Full HD/4K recording and stable camera.
	10

	3.
	Digital Camera Kits
	Interchangeable-lens camera with Full HD/4K recording and standard lens.
	5 SET

	4.
	Audio Recording / Microphone Kits
	Lavalier and/or directional microphones with cables and wind protection.
	5 SET

	5.
	Tripods and Mobile Rigs
	Adjustable tripod with camera/smartphone mount.
	10

	6.
	Portable LED Lighting Kits
	Two/three-point LED lighting with stands and diffusers.
	5 SET

	7.
	External Storage Drives
	Minimum 2 TB portable storage for media backup.
	10

	8.
	Headphones for Audio Monitoring
	Closed-back or over-ear monitoring headphones.
	10

	9.
	Green Screen / Backdrop Kits
	Portable backdrop/green-screen setup with stands.
	3 SET

	10.
	Network / Internet Equipment
	Reliable router/access point and backup connectivity for lab activities.
	2 SET



[bookmark: _Toc238067348][bookmark: _Toc238160283]List of Consumable Material
For the Class of 25 Students (3-Month Course)
	S. #
	Name of Items
	Specifications
	Unit

	1.
	SD / microSD Memory Cards
	Class 10 / UHS-I or better, minimum 64 GB.
	20

	2.
	USB Flash Drives
	Minimum 32 GB for file transfer and exercises.
	25

	3.
	External Storage Media
	Portable storage for practical project backup.
	5

	4.
	A4 Printing Paper
	80 GSM for briefs, calendars, scripts and assessments.
	5 REAMS

	5.
	Printer Toner / Ink
	Compatible cartridges for training printer.
	2 SET

	6.
	Rechargeable AA / AAA Batteries
	For microphones, lights and accessories, with charger.
	30

	7.
	Notebooks / Planning Pads
	For content calendars, research notes and client briefs.
	25

	8.
	Screen / Lens Cleaning Kits
	Microfibre cloths and safe cleaning materials.
	10 SET





[bookmark: _Toc238067349][bookmark: _Toc238160284]Glossary and Abbreviations

The following glossary defines the principal technical, safety, regulatory, environmental, assessment and employment-related terms used in this curriculum. These definitions are intended to support consistent understanding by trainees, trainers, assessors and other curriculum users. The curriculum includes terminology relating to occupational safety, quality documentation, environmental compliance, digital reporting, BIM and AI-assisted construction practices
	S. #
	Term/Abbreviation
	Full Form/Definition

	1.
	CBT&A
	Competency-Based Training and Assessment: training and assessment based on demonstrated workplace ability.

	2.
	Content Creator
	A person who plans, produces, publishes and manages original digital content for a defined audience.

	3.
	Content Pillar
	A recurring core topic or theme used to organize a brand's content.

	4.
	Niche
	A focused subject area and audience segment served by a creator or content brand.

	5.
	Value Proposition
	A clear statement of the unique benefit a creator provides to a defined audience.

	6.
	Audience Persona
	A structured representation of a target audience's needs, habits and characteristics.

	7.
	Content Calendar
	A planned schedule showing content topics, formats, platforms and publication dates.

	8.
	Hook
	An opening line, image, question or moment designed to capture audience attention.

	9.
	CTA
	Call to Action: a prompt that tells the audience what action to take.

	10.
	UGC
	User-Generated Content: content created by users or customers rather than the brand.

	11.
	SEO
	Search Engine Optimization: practices that improve the visibility of content in search results.

	12.
	SERP
	Search Engine Results Page: the page displayed after a user submits a search query.

	13.
	Keyword
	A word or phrase used to describe a search query or content topic.

	14.
	Long-Tail Keyword
	A more specific, usually longer search phrase targeting a narrower intent.

	15.
	Backlink
	A link from another website to a page on the creator's website.

	16.
	CMS
	Content Management System: software used to create, edit, organize and publish website content.

	17.
	WordPress
	A widely used content management system for websites and publishing.

	18.
	Analytics
	Data and tools used to measure audience behaviour and content performance.

	19.
	Reach
	The number of unique users who see content, where the platform reports this metric.

	20.
	Impression
	A counted display of content on a platform or digital service.

	21.
	Engagement Rate
	A measure relating interactions to reach, impressions, followers or another defined base.

	22.
	CTR
	Click-Through Rate: the percentage of users who click after seeing a link or content element.

	23.
	Thumbnail
	A preview image used to represent a video or content item.

	24.
	B-Roll
	Supplementary video footage used to illustrate narration, cover edits or add context.

	25.
	Caption
	Text accompanying a social post, image or video to explain, frame or encourage action.

	26.
	Newsletter
	A recurring digital publication delivered to subscribers by email.

	27.
	Sponsored Content
	Content produced or distributed in exchange for payment or another material benefit.

	28.
	Affiliate Marketing
	A model in which a creator earns a commission from qualifying referred actions or sales.

	29.
	Monetization
	The process of generating income from content, audience, services or intellectual property.

	30.
	Content Repurposing
	Adapting one original content asset into multiple platform-specific formats.

	31.
	Cross-Platform Distribution
	Publishing adapted versions of content across multiple digital platforms.

	32.
	Fact-Checking
	Systematic testing of factual claims against reliable evidence.

	33.
	Verification
	Confirming that information, images, video or claims are authentic and accurate before publication.

	34.
	Deepfake
	Synthetic or manipulated media that can convincingly imitate a real person or event.

	35.
	Copyright
	Legal protection controlling use of original creative works, subject to applicable law and exceptions.

	36.
	Creative Commons
	A set of copyright licences that specify permitted uses under stated conditions.

	37.
	Two-Factor Authentication
	A security method requiring a second verification factor in addition to a password.

	38.
	Portfolio
	A curated collection of work samples demonstrating a creator's skills and results.

	39.
	Scope of Work
	A written description of tasks, deliverables, responsibilities, timing and boundaries of a project.

	40.
	KPI
	Key Performance Indicator: a metric selected to measure progress toward a defined objective.





[bookmark: _Toc238160285]Trade Registration Form

1. Title of the Qualification.
	National Certificate in Content Creation



2. List of Competencies/Modules
	Sr. No.
	Competency Standards/ Modules

	1
	Develop the Creator Mindset

	2
	Conduct Market and Audience Research

	3
	Develop Brand Identity and Content Strategy

	4
	Perform Digital Copywriting and Series Planning

	5
	Manage and Publish Websites

	6
	Apply Search Engine Optimization (SEO)

	7
	Analyze Google Discover, News, and Analytics

	8
	Optimize Social Platforms and Algorithms

	9
	Manage Community, Collaborations, and Digital Safety

	10
	Design Visual Graphics and YouTube Content

	11
	Apply Digital Ethics, Verification, and Compliance

	12
	Perform Freelance, Monetization, and Career Planning









 
3. Class/Workshop Size/ Dimension (25 Students Capacity) 
	Place
	Requirement 
	Size/Dimensions(feet)

	Classroom size 
	Yes
	As per requirement

	Workshop/Laboratory size
	Yes
	Computer Lab / Content Studio

	Internet / Network
	Yes
	Reliable broadband / backup connectivity

	Any other Requirement
	
	






4. Student Teacher Ratio: 
25:1
5. Teacher Qualification: 
Bachelor's degree (a minimum of 16 years of education) in media studies, journalism, communication, digital media, or a directly related discipline.
Experience: 
A minimum of 10 years of verifiable professional experience in digital media production, broadcast or print journalism, or a directly related field.
6. Duration / Credit Hours / Contact Hours
	Contact Hours                           
	Duration 

	240
	3 Months


7. Any other co-curricular activities
	Activity
	Requirement 

	Industry Linkage
	Yes

	Teacher Training
	Yes

	Workshops and Seminars
	Yes
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